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THE HOUSE CARPENTERS

Pay attention to the ROI 
of home improvements
By Steven J. Bishopric

If you want to preserve the value of your home in this tough 
economy, or position it for an eventual sale at the very best price, 
this is a good time to consider economical home improvements. 

Determining the rate of return on any remodel or improvement 
always has been a wise strategy, but never more so than today 
when most homeowners are considering how to recoup the lost 
value of their homes. The House Carpenters has developed 
an extensive menu of home improvement services that 
emphasize quality without compromising price – including our 
CustomerCare plans.

We also work closely with clients to help them make the best 
decisions based on their return on investment (ROI). 

Here are some tips to consider:

Kitchens. Relatively inexpensive improvements with a good 
return include: dual sinks, cooking stations, under-cabinet lighting, 
marble or granite countertops, ceramic backsplashes, a walk-in 
pantry or breakfast alcove. 

Bathrooms. Bathroom remodels tend to return about 
90 cents on the dollar. Among the best strategies: walk-in showers, 
glass-block windows, vaulted ceilings, ceramic tile fl oors and 
ceiling fans.

Family rooms. Consider enlarging space, lowering fl oors, 
opening the ceiling or expanding out with bay windows. Building 
a family room from scratch can return more than 8 of every 
10 dollars you spend – while enjoying your home more. 

Master suites. Converting a bedroom to a master suite 
defi nitely increases sales appeal. A mid-range project will return 
about 80 percent of your investment, but it also could make all 
the difference if you plan to sell your home. Note how many real 
estate ads boast master suites.

Decks. This is a very productive project, returning close to 
90 percent of your investment. Today’s environmentally sensitive 
and durable materials also ensure quality.

Windows. They not only return about 85 percent of your initial 
investment, but they will increase energy effi ciency – and can be 
eligible for federal credits.

Consider as well the value of a patio, new doors, a ceiling fan, 
even a fi replace. Whatever you plan, though, it is important to 
calculate what it will mean to the value of your home in comparison 
with others in your neighborhood. If your home is substantially 
beyond the price range of neighbors, chances are it will be harder 
to sell.

Steven J. Bishopric is president of The House Carpenters, a 
division of Steven J. Bishopric Builders. The House Carpenter’s 
menu of services includes virtually every remodel and 
improvement project you may require. See our ad on page 31 
of Kinlin Grover HOMES for more details. 

JOYCE LANDSCAPING

Improve your home’s 
curb appeal
By Christopher J. Joyce

The National Association of Realtors reports that curb appeal 
sells 49 percent of all houses. It starts with quality landscaping 
that enhances the style of the home. Landscaping doesn’t have 
to be expensive; only well-thought-out, interesting and cohesive. 
It doesn’t take much to make dramatic improvements, such as 
adding fl ower boxes, sprucing up the mailbox or constructing an 
elegant driveway.

A recent study estimated that good landscaping can add 
7 percent to 15 percent to the eventual sale price of a home 
and, for the second year in a row, Realtors report that exterior 
remodeling projects return the most money as a percentage of 
cost. Well-chosen improvements can draw buyers into the home 
and add value. Both the facade and yard should say: “This house 
is loved.” The front of your property should be so alluring that a 
prospective buyer, driving by slowly, will actually want to stop, get 
out, look and then call the listing Realtor. That is curb appeal.

Curb appeal means Web appeal too. If a house doesn’t look 
good online, it won’t attract maximum buyers. You want to get 
showings, whether in person or on the Internet. If people don’t 
like what they see, they stop right there. First impressions can be 
last impressions.

Curb appeal also lets the buyer feel more confi dent in the 
property. If the property looks like it needs improvement, then 
that perception alone will introduce unnecessary risk into 
the transaction. 

Remember, there are a number of ways to enhance a home’s 
appearance, from smaller tasks such as weeding and mowing the 
lawn, to larger projects to expand living space. Here are some 
very easy and inexpensive tips:

 • Make sure the doors and windows are not obstructed by trees 
or bushes. 

 • Have a healthy lawn in front. You don’t need to invest in sod, 
but do work to eliminate weeds and dirt patches. A lawn 
fertilization program will aid in a green and healthy lawn.

 • Don’t camoufl age your property with too many plants and 
fl owers. Be judicious, while making sure your property is as 
clean and organized as possible.

 • Remove any tree limbs near or touching the roof. 

 • Clear rain gutters and chimneys. 

 • Kill mold on sidewalks, roof and patio. 

 • Pressure wash siding, porches, sidewalks and decks. 

 • Remove leaves and weeds; mow and edge lawn. 

Christopher J. Joyce is founder and president of 
Joyce Landscaping in Marstons Mills. He can be reached 
at 508-428-4772.
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